
We believe Vishal Mega Mart Ltd IPO brings investors an opportunity to invest in a prominent retailer catering to
India's growing middle- and lower-middle-income demographics. We think the company’s extensive portfolio of
affordable, quality and branded products positions it well in the rapidly expanding aspirational retail market, projected
to grow at a 9% CAGR to ₹ 104-112 trillion by 2028. With 451 stores in Tier 2 cities and beyond, Company is
strategically focused on underpenetrated markets, leveraging its diversified merchandise mix and value pricing to
attract and retain customers. We also believe the company's loyalty program, boasting over 133 million registered
users, highlights strong customer engagement. Its emphasis on private-label products, contributing 71.81% of FY2024
revenue, drives margin control and brand strength, with own-brand revenue growing at a 27.72% CAGR between
FY2022 and FY2024. By looking at the financials showcased a strong growth in Revenue from operations and net
profit, as revenue from operations grew by 36% in FY 2023 and 17% in FY 2024 and net profit increased by 58% in FY
2023 and 44% in FY 2024. On valuation parse at the upper band of ₹ 78/-, the issue is asking for a Market Cap of ₹
35168 cr/- Cr. Based on annualised FY 2024 earnings and fully diluted post – IPO paid-up capital, the company is
asking a PE of 69.19x which seems the valuations are reasonable looking at its listed peers which are trading at an
average 90x-100x. Investors should also look at IPO offers which come with 100% OFS i.e ₹ 8000/- cr issue which is
an area of concern for new investors. Given the plans to tap into cities with populations over 50,000 and strengthen its
existing footprint, Vishal Mega Mart is poised to capitalize on India’s expanding urbanization and retail trends. The
steady increase in store count across key geographies further supports the scalability of its business model. Hence,
looking at all attributes we recommend investors to “SUBSCRIBE” the Vishal Mega Mart Ltd IPO for long perspective.

High working capital intensive business.
Company entirely relies on third party vendors for the manufacturing of all products under its own brands.

Serving a Large and Growing Section of the Indian Population: Vishal Mart focuses on serving middle and
lower-middle-income households with quality, affordable and branded products. The middle-income segment
in India expanded to approximately 225 million households in 2023, fuelled by economic growth, employment
formalization and a shift toward manufacturing and services. With growing aspirations in Tier 2 cities and
beyond, driven by digital access and exposure to urban lifestyles, the addressable market for aspirational retail
is projected to reach ₹ 104-112 trillion by 2028, growing at a CAGR of 9%. The company operates 451 stores
in Tier 2 cities and beyond, leveraging the expanding retail opportunities in these markets.

Consumer-Centric Approach Resulting in a Large and Loyal Consumer Base: Company follows a consumer-
centric approach emphasizing variety, affordability, quality and convenience. It offers a diverse product
portfolio, with over 25% revenue contribution from apparel, general merchandise and FMCG categories in FY
2024. The company provides competitive price points across categories (e.g., men’s t-shirts from ₹ 99 to ₹
599) and maintains high-quality standards through stringent vendor controls. It ensures a seamless shopping
experience through a pan-India store network, app, and website, with features like product availability checks
and same-day delivery in multiple cities. Its loyalty program, recognized with international awards, has grown
significantly, registering 133.82 million members as of September 30, 2024.

Diverse and Growing Portfolio of Own Brands across Product Categories: Vishal Mart has a diverse and
expanding portfolio of own brands across apparel, general merchandise, and FMCG categories. In FY 2024, 19
of its own brands achieved sales exceeding Rs.100 Cr each, with 6 surpassing ₹ 500 Cr. Own brands
contributed 71.81% of the company's revenue from operations at ₹ 6,399.34 Cr in FY 2024, growing at a
CAGR of 27.72% from FY 2022-2024. The company continues to innovate and expand its offerings, adding
products such as air fryers and garment steamers under the ‘Tandem’ brand and peanut butter and cookies
under the ‘First Crop’ FMCG brand.

Expand the Pan-India Store Network: Vishal Mart plans to expand its footprint by entering new cities and
towns with populations exceeding 50,000 while strengthening its presence in existing locations. The company
grew its presence in such cities from 290 in March 2022 to 352 by September 2024. It also increased store
counts in key regions, such as Hyderabad (15 to 23 stores) and Karnataka (53 to 70 stores) during this period.
Additionally, cities with multiple stores increased from 46 in March 2022 to 64 by September 2024,
showcasing its strategic growth in untapped and existing markets.

Vishal Mega Mart (Vishal Mart) is a leading retailer targeting middle and lower-middle-income consumers in
India. The company offers a wide range of products across apparel, general merchandise and FMCG categories
through a network of 645 stores and its digital platforms as of September 30, 2024. Company ranked among
the top three offline-first diversified retailers in India by retail space as of March 31, 2024, it serves both
aspirational and everyday needs through its own and third-party brands.
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2023 2023

Equity Share Capital 4,508.72 4,506.59 4,508.72 4,506.59 4,503.30

Net Worth 5,923.74 5,376.94 5,646.59 5,180.84 4,849.93

Total Borrowings - 113.09 - 133.50 497.41

Revenue from Operations 5,032.51 4,219.46 8,911.95 7,586.04 5,588.52

Revenue Growth (%) 19.27 - 17.48 35.74 -

EBITDA 668.03 571.11 1,248.60 1,020.52 803.69

EBITDA Margin (%) as stated 13.27 13.54 14.01 13.45 14.38

Net Profit for the year 254.14 195.36 461.94 321.27 202.77

Net Profit Margin (%) 5.05 4.63 5.18 4.24 3.63

EPS 0.56 0.43 1.02 0.71 0.45

RONW (%) 4.29% 3.63% 8.18% 6.20% 4.18%

Net Asset Value (₹) as stated 13.14 11.93 12.53 11.50 10.80

ROCE (%) 29.77% 35.07% 68.76% 75.80% 56.43%

Number of Stores 645 576 611 557 501

Companies Revenue (₹ in Cr) Mcap
(₹ in Cr) FV EPS

NAV
(₹ Per
Share)

P/B P/E RoNW
(%)

Vishal Mega Mart Limited 8,911.95 35,168 10 1.13 13.70 5.7 69.2 8.18%
Avenue Supermarts Limited 50,788.83 2,46,722 10 38.93 287.47 12.3 91.8 13.56%
Trent Limited 12,375.11 2,42,624 1 41.82 104.59 51.9 178.0 39.99%

BASIC FINANCIAL DETAILS
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Msearch’s Recommendation (Absolute Performance) 
Buy: > 20% within the next 12 Months

Accumulate: 5% to 20% within the next 12 Months 
Sell : < -20% within the next 12 Months
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